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AUTHORITY - SPANISH HEALTH

The Spanish Health
category, anchored at
the naming layer.

Pillar Authority holds 76 premium .com domains built for the Spanish-
speaking health market — from clinical Al to nutrition delivery to behavioral
health. The foundational naming inventory for a $5.2B LATAM digital health
market and a $2.8T US Hispanic healthcare opportunity.
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o1 — Pillar's position in Spanish Health: 76 .coms,
one strategy.

Pillar Authority holds 76 premium .com domains in the Spanish Health cell — one of the deepest
single-cell concentrations in the portfolio. The inventory is not a list of speculative parkings. It is
a curated category map covering clinical Al (medicoia.com), nutrition (nutriciondigital.com),
exercise and behavioral health (ejercicioia.com), delivery infrastructure (deliverycomida.com),
and adjacent surfaces a Spanish-speaking health operator needs to occupy.

Authority works in this cell the way Pillar applies it across the portfolio: hold the dot-com naming
layer with operator-grade discipline, then transition specific assets to founders, brand operators,
or build partners through Pillar Studio. The Spanish Health cell is particularly well-suited to this
model because dual-meaning Al-native names — like causante.com (cause/causative) and the "-
ia" cluster that reads natively as both "IA" and a Spanish suffix — are functionally non-replicable
once held.

For a buyer, this means a single conversation can cover an entire category strategy. For an
agency or foundation deploying capital into Hispanic health, it means the naming layer is no
longer the gating step. Pillar is the structural shortcut between thesis and brand in this market.

o> — Hero domains in this category

A sample from the 76 premium .com properties Pillar holds in this Spanish Health cell.

medicoia.com causante.com
SPANISH - HEALTH SPANISH - HEALTH
$75,000 $75,000
(/portfolio/medicoia-com/) (/portfolio/causante-com/)

PILLAR 2 pillarme.com


https://pillarme.com/portfolio/medicoia-com/
https://pillarme.com/portfolio/causante-com/

ejercicioia.com

SPANISH - HEALTH

$50,000

(/portfolio/ejercicioia-com/)

nutriciondigital.com

SPANISH - HEALTH

$25,000

(/portfolio/nutriciondigital-com/)

Market Context
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deliverycomida.com

SPANISH - HEALTH

$15,000

(/portfolio/deliverycomida-com/)

03— A $5.2B LATAM market, a $2.8T US Hispanic
opportunity, and a thin Spanish-language brand

layer.

The Spanish health category sits at the intersection of three structural forces: LATAM digital
health scaling rapidly, US Hispanic purchasing power compounding, and Al-driven discovery

rewarding native-language naming. The brand-layer inventory has not kept pace.

$5.2B

LATAM digital health market size, 2024

STATISTA 2024

4X

Mexico telemedicine adoption growth,
2020-2024

STATISTA 2024
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8%
10 /0
LATAM digital health YoY growth

STATISTA 2024

$2.8T

US Hispanic healthcare purchasing power

NIELSEN / US CENSUS 2024
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https://pillarme.com/portfolio/ejercicioia-com/
https://pillarme.com/portfolio/deliverycomida-com/
https://pillarme.com/portfolio/nutriciondigital-com/
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~5% 76

US health-info searches served in Spanish Premium Spanish Health .coms held by Pillar

PEW RESEARCH 2023 PILLAR AUTHORITY INVENTORY

The Spanish-speaking health market is structurally underserved at the brand layer. LATAM
operators are scaling telemedicine, mental health, and pharmacy-delivery platforms into markets
where infrastructure jumped straight to mobile, and US Hispanic healthcare spend is the fastest-
growing demographic segment in the country. Both audiences increasingly discover services
through Al assistants in Spanish — and the surfaces those assistants reach for are dot-com
domains with semantic clarity in the user's language.

Yet the supply of premium Spanish health .coms is finite, fragmented, and largely held by parking
pages and speculators with no operator intent. Pillar Authority concentrates the inventory under
one strategy: 76 names in this single cell, curated for clinical, nutritional, behavioral, and delivery
use cases. The result is a category where buyers — founders, brand operators, agencies, and
foundations — can move directly from thesis to brand without rebuilding the naming layer from
scratch.

The window is also shorter than most operators assume. Each new entrant in LATAM digital
health and each new US Hispanic-focused launch tightens the available .com surface area.
Pillar's role is to hold this surface area with operator-grade discipline until it transitions to a
builder with the strategy to deploy it.

os — Acquire the Spanish-language health
category before someone else builds on
rented land.

Pillar Authority controls 76 premium .com domains in the Spanish Health cell. Whether
you are launching a telemedicine platform, a clinician-led brand, a nutrition product line,
or a foundation serving Hispanic communities, the foundational naming layer is finite,
and it is already inventoried. Talk to us about acquisition, partnership, or build-out
through Pillar Studio.

PILLAR 4 pillarme.com



PILLAR

Other Authority categories

Frequently asked questions.

Why does a Spanish-language health domain matter if my audience speaks
English in the US?

Roughly 62 million US Hispanics represent $2.8T in purchasing power, and a meaningful share
prefer Spanish for health decisions, especially when caring for parents, children, or extended
family. Pew Research (2023) found only about 5% of US health-information searches are served
in Spanish. A Spanish-native .com signals trust the moment a user lands on the page, and
increasingly the moment an Al agent like ChatGPT or Perplexity surfaces a brand in Spanish-
language responses. Pillar Authority (/authority/) exists to make sure that naming layer is owned,
not rented.

What does a 76-domain inventory in one cell actually enable?

Depth means optionality. A founder can pick the exact register they need — clinical
(medicoia.com), nutritional (nutriciondigital.com), behavioral (ejercicioia.com), or service-
delivery (deliverycomida.com) — without compromising on a .com or settling for a hyphenated
alternative. It also means portfolio-grade buyers (foundations, holding companies, multi-brand
operators) can assemble adjacent properties under one strategy. See the full portfolio (/portfolio),
for category breakdowns.

How are Al-native domains like medicoia.com and ejercicioia.com positioned

differently?

The "-ia" suffix reads as "IA" (Spanish for Al) and as a natural Spanish word-ending. That dual
reading is rare and not reproducible at scale. As Spanish-speaking users adopt Al health
assistants, domains that natively encode "Al doctor" or "Al exercise" carry semantic weight that
hyphens, subdomains, and ccTLDs cannot match. Pillar holds a concentrated set of these in this
cell.

PILLAR 5 pillarme.com


https://pillarme.com/authority/
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Do you sell domains outright, or is there a build-partnership path?

Both. Pillar Authority handles direct acquisition and assignment. For operators who want to
launch faster, Pillar Studio can take a Spanish Health domain from naming to live brand — design
system, positioning, and initial product surface. Contact (/contact) the team to scope the right
path.

Why concentrate on LATAM and US Hispanic health specifically?

Three structural tailwinds converge: LATAM digital health is a $5.2B market growing 18% YoY
(Statista 2024), Mexican telemedicine adoption grew 4x between 2020 and 2024, and the US
Hispanic demographic is the fastest-growing consumer segment by purchasing power.
Cardiovascular and diabetes incidence in LATAM is rising faster than any other region globally.
The category needs Spanish-native brands, not translated ones.
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