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01— The market.

Crowded — but only in the obvious places.

Spanish-language real-estate publishing is a sprawling category: roughly 8,000-10,000 portals,
marketplaces, and editorial sites operate across Spain, Mexico, Colombia, Argentina, Chile, and
the US Hispanic market combined, but a top tier of 30-40 properties (Idealista, Fotocasa,
Inmuebles24, Vivanuncios, Properati, Habi, La Haus, and a handful of national newspapers'’
verticals) captures the overwhelming share of organic demand. The dominant focuses are
predictable: classifieds and listings inventory, mortgage and credit comparison, agent CRMs and
Saa$ for brokerages, news and opinion about local housing policy, and lead-gen funnels for
developers. What is conspicuously absent — and what almost no incumbent has credibly
claimed — is the editorial address of artificial intelligence applied to residential real estate in
Spanish.

Where PropiedadIA.com fits.

PropiedadlA.com is not another portal and not another listings aggregator. It is the canonical
Spanish-language address for the intersection of Al and real estate — valuation models,
automated underwriting, generative tools for agents, computer vision for listings, and the
operator playbooks that turn these into revenue. Its buyer pool is narrow and high-value: LATAM
proptech founders, Spanish and Mexican brokerage executives modernising their stacks, Series
A/B fintech and mortgage operators, Al vendors trying to enter Spanish-speaking markets, and
the analyst and investor community covering the region. The alternatives either cover real estate
without Al fluency, or cover Al without operator-grade housing context — PropiedadIA does
both, in the language the buyers actually transact in.

Pillar’s unique value propositions.

Exact-match keyword on the only term that matters — propiedad + /A — in a category where the
Spanish-language semantic anchor has not yet been claimed.

Single property, multi-market reach across Spain, Mexico, Colombia, Argentina, Chile, and the
US Hispanic audience, with one editorial voice rather than five fragmented country sites.

Category-defining position in a market where Mexico alone added more digital real-estate
transactions in the last three years than in the previous decade.
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Editorial credibility and founder track record from Pillar's broader network, not a thin domain held
by a parker or speculator.

Cross-property amplification with Pillar's fintech, Al, and LATAM-focused assets — distribution
most standalone proptech blogs structurally cannot match.

Defensible against incumbents: portals will not rebrand around Al, and Al labs will not learn
Spanish-speaking housing on the timeline this category is moving.

o.— The category

Real estate is the single largest consumer-confidence index across Latin America. It moves
before retail, before employment data, before sentiment surveys. When a family in Bogot3,
Guadalajara, or Madrid commits to a property, that decision is downstream of every macro signal
that matters.

Layered on top of that base is a technology shift that is rewriting how property is valued,
financed, listed, and transacted. Al-driven valuation models, mortgage default prediction,
generative listing curation, and computer-vision inspection are no longer experiments. They are
the operating layer of the next decade of real estate.

PropiedadlA.com sits at the precise intersection of those two facts. Propiedad — property, real
estate. /A — artificial intelligence in Spanish. One address. One category. One canonical
destination for an audience of more than 600 million Spanish speakers.

03— Why the address matters

Spanish-language editorial coverage of Al applied to real estate is, today, a green field. The
English-language market has incumbents — trade publications, vendor blogs, analyst desks. The
Spanish-language market does not. There is no publication of record, no recognized authority,
no canonical citation source for an agency director in Monterrey or a proptech founder in
Barcelona who needs to understand where the category is going.

Pillar holds the address that any serious entrant would have to acquire, license, or out-publish.
The url itself does the first half of the work. The editorial program does the rest.
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os— The audience

PropiedadlA.com serves four overlapping audiences across a single language:

Real estate professionals, agencies, and brokerages across Mexico, Colombia, Argentina, Chile,
Peru, and the rest of LATAM.

The Spanish residential and commercial market, where proptech adoption is accelerating against
a tight inventory backdrop.

The US Hispanic market, the largest Spanish-speaking consumer block in North America,
increasingly served by Spanish-first digital products.

Al-curious buyers and investors who want to understand valuation models, mortgage prediction,
and listings intelligence before they transact.

These audiences do not have a shared publication today. PropiedadIA.com is built to be that
publication.

os— The market receipts

LATAM real estate is a market measured in the trillions. Ecommerce across the region has grown
12.2% year over year, and proptech investment has tracked alongside it. Mexico alone added
more digital real estate transactions in the last three years than in the prior decade combined.
Spain's residential market continues to absorb capital from northern Europe and Latin America in
parallel. The US Hispanic homebuying cohort is the fastest-growing first-time buyer segment in
the country.

Across all four of those geographies, the buyer, the agent, the lender, and the platform operator
share one language and one underserved editorial need. PropiedadlA.com is the asset that
consolidates that need into a single address.
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o6 — How Pillar operates the property

The property is built on Pillar's standard operating layer: editorial coverage authored to citation
standard, structured taxonomy that maps to the real categories practitioners care about, and
multi-market publishing across the four Pillar launch languages where it makes sense to mirror
coverage. The English, Portuguese, and French editions exist where the underlying topic crosses
borders — cross-border investment, regional valuation models, multinational proptech vendors.

The result is a property that compounds. Every published piece adds to the citation graph. Every
citation strengthens the address. Every strengthening of the address makes the next piece easier
to land in front of the audience that already treats the url as the answer.

o7— What this unlocks for operators

For an ag-tech or proptech operator targeting Spanish-speaking markets, PropiedadlA.com is the
kind of distribution surface that is functionally impossible to replicate from scratch. The address
is taken. The category is defined. The editorial program is underway.

Operators work with Pillar in one of two ways on a property like this: an Authority Multi-Market
engagement that places the operator inside the editorial coverage as a recognized voice in the
category, or a Discovery engagement that maps the full LATAM + Spain + US Hispanic
opportunity against Pillar's 100,000+ property inventory before any commitment is made.

Either path starts from the same fact. The canonical address is already held. The question is
what you build on top of it.

os — Apply the same playbook.

Every case study above shares the same operational backbone: premium domain inventory,
editorial coverage at scale, and the citations that compound into category authority. Pillar runs
that backbone for new operators every month.
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Start with Authority Multi-Market or Discovery —

oo — Other case studies.

FanTravel.com: fifteen years of the Pillar

playbook, written in public (/case-studies/fantravel)

The Spanish-language Finance gap (/case-

studies/spanish-finance)

TVCeleb.com: the always-on pop culture

engine (/case-studies/tvceleb)

Same backbone, opposite audiences (/case-

studies/eldoa-fascia)
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AncientCivilizations.org: the archive, not the

algorithm (/case-studies/ancient-civilizations)

Blushless.com: your website deserves to be

beautiful (/case-studies/blushless)
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